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‘We are only beginning’
By JULIETA SOTO
The Coronado News

Coronado Uni�ed World Lan-
guage Department presented its 
�rst World Language Awards cel-
ebrating multilingual students on 
April 26.

The �rst-ever district-wide 
awards ceremony at the Coronado 
High School Theater recognized 
bilingual, including trilingual, 5th, 
8th, and 12th-grade students repre-
senting the four-schools. 

Following awards and certi�-
cates, recipients and families en-
joyed an evening at the cultural fair 
in the CHS quad featuring multi-
cultural tastes, informative culture 
booths, and live mariachi.

CUSD Superintendent Karl Mueller 
expressed the district’s commitment 
to expanding access to home lan-
guage development and world lan-
guages to enhance cognitive, emo-
tional, social, and job opportunities. 

“This event and the awards given 
out tonight represent the commit-

ment of Coronado Uni�ed to provid-
ing robust opportunities for access 
to world language in our district, and 
we are only beginning,” said Mueller.

Expanding world language 
access

CUSD expanded world language 
access to its students, including the 
41% of military connected students 
and over 26% of students identify-

By MADELINE YANG
The Coronado News

A longtime tennis pro has sued the 
city of Coronado, alleging a contract 
given to a Texas company to run the 
community’s tennis concessions was 
fraudulent and in violation of city codes. 

The issue stems from 2020, when 
the city sought bids to operate the Ten-
nis Concession at the Coronado Tennis 
Center. A group from Texas, known as 

Impact Activities, submitted a bid to 
run the Tennis Center. This included 
running the Pro Shop and making 
schedules for classes.

When Impact Activities submitted 
its bid, the company said that every-
thing would stay the same, according 
to the suit �led in May of 2021.

That meant a group of tennis pro-
fessionals who taught in Coronado 
could operate as they always used to, 
according to Mario DiLonardo, a ten-

nis pro who had 
been teaching ten-
nis in Coronado 
for over 11 years. 

Full support of 
tennis coaches?

Impact Activi-
ties’ bid stated that 
they had the full 
support of the ten-

nis coaches on Coronado. However, 
DiLonardo disputes that claim.

The city chose the Texas �rm a�er 
it obtained the most points through a 
bidding process implemented by Coro-
nado, and the contract was awarded 

in February 2021, according to Coro-
nado’s Communications and Engage-
ment O�cer Andrea McCullough.

Impact Activities was now respon-
sible for operating the entire Tennis 
Center, working with the city for ten-
nis events and advertising, among 
other duties, as stated in the proposal. 

The company has denied any allega-
tions of wrongdoing and city o�cials 
declined to comment for this story.

However, a few points of concern 
emerged when Impact Activities took 
over.

“During the bidding process, Joel 
Meyers (“Meyers”) a fellow CTC pro 

By SOFIE FRANSEN
The Coronado News

More than two decades ago, Stepha-
nie Anderson found respite in yoga 
for the �rst time. 

She was seeking to escape two 
things: lower back pain and the bone-
chilling, gray rain 
of a Seattle winter. 

A�er her sec-
ond son, Ward, 
was born in 2000, 
Anderson noticed 
nagging issues 
again with her 
lower back.

Knowing she 
couldn’t continue 
living that way, 
she enrolled in 
a Bikram yoga class where the brief 
respite from back pain turned into a 
long-term solution.

Now owner of Island Yoga Coro-
nado, instructing yoga has become a 
way for Anderson to share these so-
lutions with the community.

In fact, Anderson said that back is-
sues are the number one reason why 
people come into her studio at 1330 
Orange Ave., Suite 210.

Her clients range in age, from 
young professionals and moms, to 
the consistent Coronado old-timers, 
like Steve Boney, who is in his 80s.

HEALING 
THROUGH 

YOGA 

Tennis pro: City engaged in fraudulent contract

» Continued on Page 10
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800-GO-CERTA | certapro.com
Each CertaPro Painters® business is independently owned and operated. Lic# 1071052

THE POWER OF A SKILLED LOCAL TEAM.
CertaPro Painters® of Lajolla provides a range of custom interior 

and exterior painting services, allowing for a smooth, seamless 

experience and exceptional results in every home. CertaPro Painters®

team approaches every painting project with an eye for detail. 

Schedule your FREE estimate today!

$200 OFF
YOUR NEXT PAINTING PROJECT*

*Offer applies to your residential painting project of $2,500 or more. Must be 

presented at time of estimate. Not valid with other offers. Not valid on current 

estimates or proposals. Available at CertaPro Painters® of Lajolla. 

Offer expires 8/31/23. 

Suit alleges a city employee violated Coronado’s 
conflict of interest policy in awarding contract to 
Impact Activities, which denied any wrongdoing

Mario 
DiLonardo

Stephanie 
Anderson

Stephanie Anderson’s 
journey as the owner 

of Island Yoga Coronado

CORONADO UNIFIED CELEBRATES STUDENTS 
FROM MULTICULTURAL BACKGROUNDS

Student Travel and Exchange Experiences recipient Maya Rodriguez receives an honor at the 2023 CUSD 
World Language Awards on April 26. Staff photo by Julieta Soto.
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7 • sunday

The Daniel Bennett Jazz Group will 
perform at 3 p.m. in the Coronado 
Public Library Park at 3 p.m. for a 
one-hour performance. Organizers 
are asking those who attend to reg-
ister in advance, which can be done 
on the library’s webpage. 

New York saxophonist Daniel Ben-
nett has been hailed as one of the 
most original and unpredictable 
musical voices of his generation, 
and The Daniel Bennett Group will 
perform a special album release 
concert. 

For more information contact Jac-
queline Luna at  jluna@coronado.
ca.us or 619-522-2479.

9 • tuesday

Learn about Bernoulli’s Principle 
in this magical floating ball experi-
ment at 3:30 p.m. at the Coronado 
Public Library. Tinker Tuesday is a 
hands-on educational program that 
allows children to explore, create, 
design, and problem solve focusing 
on STEAM (Science, Technology, En-
gineering, Art and Math) concepts 
during the one-hour program.

10 • wednesday

May 10: Wednesday - Construct, 
craft, and create at our twice-
monthly S.T.E.A.M. activity for teens! 
This in-person program takes place 
at 3:30 p.m. at the Coronado Public 
Library. This event is Candy Sushi, 
where attendees can celebrate 
Asian American Pacific Islander 
Heritage Month and learn about dif-
ferent types of sushi using candy.

13 • saturday

The Coronado Democratic Club is 
presenting a special program featur-
ing Diane Benscoter, the founder 
of Antidote.ngo, at 4 p.m. in the 
Winn Room at the Coronado Public 
Library. 

Benscoter will be speaking about 
the public health problems caused 
by the dangerous psychological 
manipulation used today by many 
seemingly innocent and even legiti-
mate groups. The event is open to 
the entire community.

SCHOOLS

PET OF THE WEEK

CORONADO LOVE LETTER: MEMORIAL DAY

this week Coronado students win international 
design manufacturing competition

Coronado News staff

Coronado High School juniors 
Kailani Lenert and Jasmine Lo, 
along with freshman Sean Wilbur 
and El Capitan High School junior 
Ava Raugust, joined forces as a 
team and recently won �rst place 
in the high school division of the 
RAPID + TCT 2023 Design Manufac-
turing Challenge.

The competition, according to the 
Coronado Uni�ed School District, 
focused on additive manufacturing 
and 3D technology and is a precur-
sor to the industry conference that 
will take place May 2-4, in Chicago.

“We have been meeting on week-
ends and working on this project 
since December. We created design 
prototypes, did a lot of research and 
writing and video shoots before we 
submitted the project digitally in Feb-
ruary, and now we are going to Chi-
cago in May to accept our award and 
attend the conference” said Lenert.

He added: “Our team name is 
‘ModMedTech’ which is a shortened 
version of Modular Medical Tech-
nology, which is a description of 
our product.”

For their project, ModMedTech 
designed an ‘Adaptable Emergency 
Survival Backpack’ using multipur-
pose modularity.

The competition theme/chal-
lenge was to create a product that 
could be used to help with natural 
and manmade disasters that cause 
temporary homelessness.

The team’s solution was a back-
pack (ModPack) that stores survival 
and �rst aid items in a modular cyl-
inder (ModPod). The entire product 
can be 3D printed.

“It’s cylindrical, think of a Pring-
les can with di§erent size modules 
that stack on top of each other,” ex-
plained Wilbur.

Lenert and Raugust initially paired 
up for the project and then invited 
Lo and Wilbur to join the team.

“We had no experience and didn’t 
really know the process, but we just 

�gured it out as we went. We were 
very fortunate to have NASA engi-
neer Pete Waydo as our advisor, he 
really helped us focus on how to 
address the theme and what to in-
clude,” said Lenert.

Wilber, who worked with Lenert 
on the 3D models added: “We all 
worked together but each brought 
our di§erent strengths to the job.”

“Jasmine and Ava did a lot of the 
research and core development. 
Ava created meeting agendas and 
she and Kailani did a lot of the video 
editing,” he explained.

All four members worked on the 
write-up, which was a nine page 
research analysis of the solution to 
the competition challenge that ad-
dresses the theme, manufacturing 
process, constraints, design, cost, 
and conclusion.

“The experience taught us a lot 
about leadership and collabora-
tion,” shared Lenert.

Both Wilbur and Lenert spent three 
years on the Coronado Middle School 
Robotics team and now both serve as 
coaches for their former team.

“That experience really helped us 
in this competition. We had learned 
how to manage a team and reach a 

collective goal. The leadership les-
sons we learned through CMS Ro-
botics were de�nitely applicable on 
this,” said Lenert.

Lo said that she was excited to 
win but shared that “it was really 
fun just to work together and ex-
plore additive manufacturing, and 
work with Pete (Waydo). The most 
valuable part for me was connect-
ing as a team with a shared passion 
to make a product that we are all 
proud of and that might make a dif-
ference and have a social impact.”

Lenert, Raugust, and Wilbur will 
attend the conference in Chicago.

“We are each going with one of 
our parents and we will receive 
the award, but I’m most excited to 
just be at the conference and meet 
people in the industry and interact 
with business people from major 
companies and college students 
who are working on manufactur-
ing,” said Wilbur.

Lo is unable to attend because 
she is scheduled to take an AP exam 
during that time.

“This is the �rst year the competi-
tion has included a high school di-
vision so I don’t think they realized 
about the AP overlap,” she said.

Meet Jonathan, an adorable and 
lovable dog who just can’t get enough 
a§ection — and needs a home.

Jonathan is a mixed breed with 
a short coat and a charming per-
sonality that will steal your heart. 
He loves nothing more than be-
ing touched, petted, and cuddled 
by his human friends. He craves 
a§ection and attention, and he’ll 
happily curl up in your lap for 
hours on end.

He’s also a big fan of treats, and 
he’s always eager to learn new tricks 
or commands. Training is new to 
Jonathan but we have found that he 
is a quick learner, and he responds 
well to positive reinforcement 
training methods. While he enjoys 

playtime and cuddles, Jonathan 
also knows how to relax and enjoy 
some downtime and he’ll keep you 
company during quiet moments.

Stats

Estimated DOB 3/24/20
Male, Terrier Mix, 49 lbs fully 

grown
Adoption Fee: $150

While The Coronado News loves 
to �nd homes for animals like Jona-
than, we also want to showcase other 
pets in the Crown City. Send your 
nominations for Pet of the Week to 
Editor Craig Harris at craig@thecoro-
nadonews.

Coronado VFW hosting services at Star Park
Memorial Day services will take 

place Monday, May 29, at Star Park.
The event begins at 10 a.m. at 1030 

Park Place, and there will be a Presenta-
tion of Colors, keynote speakers, Taps, 
and singing of the National Anthem.

Representatives and veterans from 
all branches of the military will be 
present.

Coronado Veterans of Foreign Wars 
(Post 2422) hosts Memorial Day ser-
vices in the city annually, and this 
year’s event is located next to the his-
toric home of L. Frank Baum, author 
of “The Wizard of Oz.”

Organizers say the event grows larg-
er each year and everyone is encour-

aged to come down in support of our 
veterans and troops.

This year’s guest speaker will be 
Rear Admiral Keith B. Davids, USN, 
current Commander, Naval Special 
Warfare Command.

Post 2422 founded in 1932

Joe Ditler, who is helping promote 
the event for Post 2422 of the Veter-
ans of Foreign Wars, said the orga-
nization was founded in 1932, when 
100 members of the community 
signed a petition to be granted their 
own chapter.

Memorial Day services have been 

honored in Coronado since the 1930s, 
in the midst of The Great Depression, 
according to Ditler.

As traditions go, Memorial Day 
ranks right up there at the top of the 
list in Coronado, he said.

The Coronado community, long 
in®uenced by the military, supports 
this annual event in abundant num-
bers, paying homage to those who 
served, and sacri�ced their lives for 
their country, he said.

Community encouraged to attend

Whether directly or indirectly af-
fected by tragedy or loss, everyone 

is encouraged to attend, to help us 
remember those who died in the ser-
vice of their nation, and to show our 
support, he said.

The ceremonies will last about an 
hour. Seniors or disabled individuals 
are advised to arrive early to take ad-
vantage of the limited seating.

Parking is available on adjacent 
streets to Star Park.

Coronado VFW Post 2422 hosts this 
annual event in conjunction with the 
United States Navy League (Coronado 
Council), the Military O�cers’ Associ-
ation of America (Silver Strand Chap-
ter), and the Marine Corps League 
(Coronado Detachment).

For news tips, story submissions 
and letters to the editor, 
contact Editor Craig Harris at 
craig@thecoronadonews.com 
or 602-509-3613

To advertise contact Ad 
Executive Braeden Stegman at 
braeden@thecoronadonews.com

CONTACT US

Jonathan, a mixed breed dog, is 
The Coronado News Pet of the 
Week and can be adopted at 
PAWS of Coronado. Photo courtesy 
of PAWS.

Coronado High School students, from left, Jasmine Lo,  Kailani Lenert, 
Sean Wilbur, and Ava Raugust (not pictured) recently teamed up to win 
the high school division of the RAPID+TCT 2023 Design Manufacturing 
Challenge Competition. Photo courtesy of CUSD.
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Brought to you by Simone Real Estate Group

S I M O N E  R E A L  E S TAT E  G RO U P

 www.SimoneRealEstateGroup.com

Corey Simone, CEO / Realtor
(619) 568-0568

info@simonerealestategroup.com
 DRE: 01944488

Emily Simone Patricia Penko Remi Lee

 DRE: 01767484 DRE: 01767484

Expert Analysis on the 
Coronado Housing Market

I S L A N D  I N S I DE R 

Expert Analysis on the 
Coronado Housing Market

HELLO C ORONAD O!
Corey Simone here. Every Friday moving forward, I will be bringing you news, stats and information in the ever changing 
real estate market. Should you have a topic you want covered please email me at info@simonerealestategroup.com 

 Want to know what your home is worth? 

619.568.0568

Call now to get a no-hassle comprehensive market analysis 
unique to your home to see what your property is worth. 

Simone Real Estate 
Team’s mascot Goose

dropping keys off 
to happy clients
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OPINION

JACK 
OHMAN

OP-ED

The Coronado News accepts Op-Eds and Letters to the Editor. Please send them to Editor Craig Harris at craig@thecoronadonews.com.

LISA 
BENSON

It’s past time to take back 
San Diego from homelessness

By GEORGE MULLEN, BILL WALTON, 
BRIAN CASTER, RICHARD BAILEY and
RICK SWEENEY

San Diego (and our region) has been shame-
fully mismanaged over the past decade, turning 
our streets, canyons and public parks into ground 
zero in a raging homeless humanitarian crisis 
that is negatively impacting all of us.  

In the face of this ongoing disaster, we recently 
authored Sunbreak Ranch Is the Answer to San 
Diego — and America’s — Homeless Crisis in or-
der to put forth a viable alternative path forward.

Sunbreak Ranch is about temporary, emergen-
cy tent cities, rehabilitation services and enforce-
ment. 

Desperate for a viable answer

We are desperate for a viable answer to this 
unrelenting humanitarian catastrophe with its 
accompanying devastation to every aspect of our 
lives, and culture.

Our article quickly drew signi�cant positive na-
tionwide attention in national newspaper outlets, 
and on top-ranked cable television news shows.

San Diego’s elected o�cials, however, did not 
share this same enthusiasm or interest. Some even 
publicly summarily dismissed Sunbreak Ranch 
with callous indi§erence and vengeful spite, 
without any attempt to understand the concept, or 
reaching out to anyone to try to learn more. 

To the contrary, none of our elected o�cials 
have o§ered a viable alternative of their own.

However, several have actually proposed turn-
ing part of our city’s crown jewel Balboa Park into 
a homeless camp. David Lundin of Love Balboa 
Park accurately responded that doing so would 
be the “taking of legally dedicated park Lands 
within Balboa Park for a clearly inappropriate 
and illegal non-park use.”

We are way beyond our outer limits of continu-
ing these non-productive, shu¯ing games of 
musical chairs by our elected o�cials.  

Take Back San Diego

We are now launching Take Back San Diego — a 
non-partisan, non-political grassroots coalition 
of native (and long-time) San Diegans who, in 
unison, are saying NO to the homeless status quo 
of the su§ering of everyone of us.

In San Diego, the true (unreported) homeless 
numbers are likely signi�cantly more than 20,000 
in the city proper, and 45,000 countywide. (Across 
America the number is more than 580,000.)

Many of us can no longer walk or bicycle our 
streets, sidewalks, bike paths and public parks 
without facing an obstacle course of tents, bod-
ies, human excrement, needles, trash and a slew 
of walking-zombies who are impossible to distin-
guish between those just down on their luck and 
others who are out-of-control substance abusers 
about to attack us.  

Anarchy, chaos and misery now de�ne San 
Diego.  

We are in the midst of the greatest humanitar-
ian crisis we have ever faced. 

We are also devolving into the economic self-
destruction of our all important and inter-related 

hospitality and tourism industries.
In 2020, the number of homeless deaths in San 

Diego reached 357 persons. 
In 2022, deaths jumped to 574 persons. This is 

an astonishing 61% increase in just two years…
and yet those who can do something about all of 
this won’t. 

To humanize this 574 number, think about the 
Super Bowl with its one-hundred-yard long foot-
ball �eld.  

If we stand one person on every yard-line in 
a row down the �eld, we would have nearly six 
rows of 100 persons to represent how many 
homeless people who died in just 2022.

Visualize these six lines of humanity stretched 
down the �eld.

These 574 persons are NOT just statistical 
numbers…they are individuals…our brothers and 
sisters…our sons and daughters…our mothers 
and fathers…our friends…our fellow citizens.  

Something has gone terribly wrong in San Di-
ego. We are here to Take Back San Diego and �x 
it. We have four achievable goals: 

Four achievable goals

1. End the homeless humanitarian crisis that 
is ravaging our streets, canyons and public 
parks. Despite what elected o�cials say, this is 
an achievable goal via a combination approach of 
Sunbreak Ranch as our region’s central homeless 
triage location, coupled with the development of 
a Real Time Shelter Dashboard. This dual ap-
proach will help save thousands of lives of our 
fellow citizens, as well as save billions of taxpayer 
dollars. 

2. Return to the rule of law on all of our 
streets, canyons and public parks — and estab-
lish a future of dignity and respect for all. This 
is achievable once Sunbreak Ranch is opera-

tional, because “Sunbreak will establish a clean, 
healthy, safe, and secure place for everyone in 
need.”  This is the key ingredient to enable our 
return to the rule of law and establish a future of 
dignity and respect for all.

3. Make San Diego the cleanest big city in 
America. San Diego was once one of the clean-
est big cities in America, but now is disgustingly 
�lthy beyond recognition. With the Sunbreak 
Ranch homeless triage location operational, 
matched with our return to the rule of law, mak-
ing San Diego the cleanest big city in America 
will become a reality.

4. Return our streets, canyons and public 
parks to clean, healthy, safe and secure places 
for everyone to enjoy. By achieving our �rst 
three goals, this last one will quickly fall into 
place.

We can’t wait for others to wake up and lead us 
out of this crisis. San Diego is in a unique position 
to lead the way for itself, as well as illuminate the 
pathway forward for all big cities across our land.  

Sunbreak Ranch is the answer.
We invite all San Diegans (and people every-

where) to join with us to Take Back San Diego in 
order to end this homeless humanitarian catas-
trophe.  

All of our lives are literally hanging in the bal-
ance.

George Mullen is principal of StudioRevolution.
com. Bill Walton is a former NBA basketball player 
and Hall of Famer. Brian Caster is CEO of A-1 Self 
Storage. Richard Bailey is mayor of Coronado. 
Rick Sweeney is a retired business owner. All �ve 
are natives of San Diego and leaders of TakeBack-
SanDiego.com. Please reach out to them at gdmul-
len@gmail.com. This Opinion piece �rst appeared 
in Times of San Diego and was submitted to The 
Coronado News.

The homeless have erected tents in many parts of San Diego. This picture is from April 22 in central 
San Diego. Staff photo by Craig Harris.
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• Established 16 years in Coronado

•  Wine Tasting Daily – 1-5oz pours – 28 
wines on tap

•  Retail – Premium/Boutique wines and 
Value wines, mix & match 6 bottles for 
$66, and 5 for $75 value selections

•  Live music Friday & Saturday evenings 
6-9pm

•  Private Events & Gatherings – up to 70 
guests, fun, casual environment, wine 
tasting, wine by the glass, craft beer 

•  A full menu featuring some of the best 
fl atbread pizzas on the island

• Accessories, Gifts & Baskets

W.I.N.O – AKA – Dave 
Level 3 Advanced Sommelier 

Dave’s Wine of the week!

Every Tuesday  
Date Night

1.  What is the most widely planted 
grape in the world:

2.  What part of the grape imparts 
the color for the wine:   

3.  What month does national 
wine day fall on:  

4.  What helps provide texture, 
balance and structure to wine:   

Answer is cabernet

Answer is skin

Answer is May

Answer is Tannins

1

3

2

4

So this 98 point 
bottle is new world 
style with fi nesse

Chocolate, red ber-
ries, olive focaccia, 
toffee and crème 
brûlée fi nish…delish

Fill out this simple crossword and 
bring in for 20% off of a Tasting:

Every Wednesday
Wine A Bit Wednesday

Every Thursday
Thirsty Thursday Specials

Every Friday
taste all day, 
drink to live music 6-9pm

Every Saturday
taste all day, 
drink to live music 6-9pm928 Orange Avenue, Coronado 

619.365.4953

Artists looking forward to second annual wine festival
By JULIETA SOTO
The Coronado News

Among year-round festivities and 
cultural celebrations in Coronado, a 
street fair in Spring welcomes com-
munity members to a showcase of 
local artists and wineries featuring 
an a�ernoon full of activities for the 
entire family.

The Coronado Schools Foundation 
and the Coronado Chamber of Com-
merce will partner to present the sec-
ond annual Coronado Art and Wine 
Festival on May 13, from 12 to 5 p.m.

Located on 10th and Orange Av-
enue, the event is free to the public, 
but tickets can be purchased for wine 
and food tastings, according to the 
foundation’s website.

This year, the festival anticipates at-
tendance to surpass last year’s 3,000 
attendees. It expects another success-
ful turnout with visitors from com-
munities across Southern California 
and the state.

Multiple attractions include more 
than 70 artist booths, wine and cham-
pagne tastings with bites from local 
food vendors, live music and stu-
dent performances. Attendees may 
also participate in the silent art auc-
tion with donated artists’ pieces, and 
youth may prepare Mother’s Day 
cra�s or learn about STEM in the 
hands-on Kids-ARTopia.

According to the festival’s website, 
areas for wine tasting require a paid 
ticket starting at $50, Additionally, the 
funds raised support Coronado K-12 
STEM & Arts programs.

Coronado Schools Foundation CEO 
and President Michelle Gilmore de-
clined to comment on the festival.

More information about the festi-
val can be found at CoronadoArtand-
WineFestival.com.

Selected artists participating in the 
showcase are noti�ed in April. Each 

participating artist’s sales made at the 
event goes directly to their individual 
business.

Coronado resident and profession-
al photographer Derek Emge, 55, sold 
three art pieces in 2022 and will re-
turn to the festival featuring art with 
beach and ocean related themes.

Emge focuses on close up details 
like a wave or shells, rather than land-
scapes. His photography, printed on 
metal and acrylic glass like plexiglass, 
ranges in cost and size.

“I’ll be selling matted eight by 12 
prints for $38 and up to 48 inch glass 
pieces for about $2,200,” said Emge.

Emge considers last year a very good 
showing with the combination of mu-
sic, wine, and all the art vendors.

There was a very enthusiastic 
crowd, allowing for great conversa-
tions as well as meeting great people 
and reconnecting with a lot of clients 
who have purchased art from me in 
the past, he said.

One conversation starter was an 
image of a wild ®amingo, or a local 
large bird down in the bay called Pink 
Floyd, that made Emge realize that 

the most popular images have a story 
that people could connect to.

Now he captures images that tell sto-
ries of Coronado, such as the bridge, a 
set of pelicans, boats and big waves. 

“Things that people regularly see 
on their walks around Coronado in-
terest them,” said Emge. “Those sort 
of stories that people have in their 
memory banks when they see my im-
ages, and it comes out, that’s kind of 
what I’ve really been focused on since 
last year.”

Emge said he looks forward to an-
other year of conversations that will 
help re�ne his artwork.

“The greatest takeaway is talking 
with people that collect and purchase 
art,” said Emge. “I love to see what 
they’re interested in or hear what 
they’re interested in, what kind of im-
ages I have that spark an interest or 
spark a conversation.”

Chula Vista resident and artist Cza-
rina Scolari, 60, paid and signed up 
for this year, but canceled due to a 
family emergency. She intends to re-
turn in 2024.

Scolari considers the �rst festival 

in Coronado had a good turnout and 
believes there will be a bigger turnout 
this year due to the expanded area in 
Coronado.

In 2022, Scolari sold two paintings, 
which typically range from $600 to 
$2,000 a piece and are generally 30-
by-40 and 36-by-36.

“My style of artwork is expression-
ism,” said Scolari. “I like to evoke emo-
tions, subjectives as far as women are 
concerned. I have three grown wom-
en that are beautiful with large eyes, 
large lips, and I like to paint women 
in general. My medium is acrylic, and 
I use a lot of gold, silver and copper 
leaf to enhance my paintings.”

Scolari said the Coronado Art and 
Wine Festival and others across San Di-
ego are an opportunity to showcase her 
art and get a broader view from people 
who don’t see her on social media.

She also enjoyed the camaraderie 
with other artists.

“It’s a fabulous event,” said Scolari. 
“It’s in a wonderful time of the year 
in May when the weather starts to be-
come really nice in San Diego and in 
Coronado in general.”

Coronado artist 
Derek Emge will 
be returning to 
the Coronado Art 
& Wine Festival 
in May. Photo 
courtesy Derek 
Emge
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CORONADO

Our brunch menu is carefully curated with 
the finest ingredients and flavors to bring you 
a memorable and satisfying dining experience 
at a great value. From classic breakfast dishes 
to innovative seasonal creation. Our bar will 
be open as well and will feature specialty 
cocktails for you to enjoy. Our menu truly 
offers something for everyone to enjoy.

To check out our menu or make a reservation 
for our brunch service, we invite you to 
visit our website at Chezloma.net or use 
OpenTable. Thank you for considering 
Chez Loma for your brunch plans. We look 
forward to welcoming you and your guests to 
our establishment and providing you with a 
truly outstanding brunch experience. 

DELICIOUS BRUNCH 
NOW OFFERED AT 

THIS ‘50 YEAR OLD’ 
ISLAND GEM!

Come See Us!
The Chez Loma Team

brunch noun

: a meal usually taken late in the morning that 
combines a late breakfast and an early lunch. 

Also defined as: An excuse to have breakfast at 11 am; 
a reason to look chic on Saturday or Sunday morning; 
the reason the Mimosa’s exist.

ˈbrənch

Chez Loma is now offering brunch service every Saturday and Sunday 
from 9:00 am to 1:30 pm. Our brunch dining space on the second floor 

is designed with sophistication and style in mind, featuring an abundance 
of natural light and a refined, white linen classic ambiance. 

Saiko Sushi hosts sake 
brewers’ dinner to help 
CoSA youth arts program

Saiko Sake 
Brewers is 
holding a dinner 
May 12, to help 
Coronado 
School of the 
Arts. Illustration 
provided by CoSA.

Coronado News staff

Saiko Sushi Coronado is hosting a 
six-course Sake Brewers’ Dinner on 
May 12, featuring four Master Sake 
Brewers from Japan to help Coro-
nado School of the Arts.

The special menu is designed by 
Chef Anthony Pascale, made from 
hyper-local produce and ingredi-
ents and paired with six di§erent 
award-winning sakes, according to 
organizers.

Diners will enjoy creative and in-
ventive dishes featuring local, wild-
caught �sh right o§ the boat, such 
as Sheephead, Razor Crab, tuna and 
yellowtail, and game like wild boar. 

But the real star of the show, ac-
cording to Pascale, is the sake. 

“Sake brewers are my inspira-
tion,” said Pascale, who is also an 
Advanced Sake Professional in addi-
tion to chef. “You see a lot of wine 
dinners, and beer dinners, but not 
sake. We’re excited to say that Saiko 
Sushi is a pioneer in the San Diego 
sake scene.” 

For each of the six courses, the 
sake brewers will share fun infor-
mation about their sake, and Pas-

cale will give some details on each 
of the dishes.

Pascale says that he and his team 
have already spent hours tasting 
each and every sake, taking notes 
and writing down thoughts. Then, 
he said, they start cooking and tast-
ing to create the perfect dish to 
complement the sake; it’s all about 
the pairings. 

Saiko Sushi is donating a portion 
of its proceeds to the Coronado 
School of the Arts (CoSA.)

“We’ve been in Coronado for 12 
years, and we love it; we are happy and 
lucky to be here. So this is our chance 
to give back,” said Pascale. “Coronado 
has been really, really good to us for 
a long time, so we want to make sure 
we live up to our end of the bargain. 
We want to be as awesome to Coro-
nado, as it has been to us.” 

The bar opens at 5:30 and the tast-
ing starts promptly at 6:30.

Tickets are $100 each, plus tax 
and tip. Reserve your spot now by 
calling Saiko Sushi Coronado at 619-
435-0868 to buy over the phone.

“We can’t wait for the dinner, and 
to get everyone excited about sake,” 
said Pascale. 

Coronado News staff

For year 27 of the Free Classic Se-
ries, Coronado audiences will be 
transported to England to meet the 
outrageous and opinionated Bliss 
family in Noël Coward’s “Hay Fever” 
at the Coronado Playhouse.

The play runs from May 19 to June 
4, and up to �ve tickets per person 
are free, thanks to a grant from the 
City of Coronado. Tickets may be 
obtained at the Coronado Playhouse 
website and large groups can call 
619-435-4856.

About the play

In this biting script, a quiet vaca-
tion goes awry when David and Ju-
dith Bliss’s children Simon and Sorel 
crash their holiday, bringing along 
unassuming guests.

A torrid game of charades, a whirl-
wind engagement, and dramatic 
fainting all occur in a single act.

The vain characters’ emotive per-
sonalities and curt bickering play 
against the atmosphere of English 
high society in this layered comedy. 
The self-absorbed Bliss family fails to 
recognize their own petulant behav-
iors as the weekend unravels.

“I am taking the Hay Fever that was 
set 98 years ago and bringing it into 
2023,” says director Hannah Meade, 
“Complete with social media and all 
of the modern-day validation dopa-
mine hits. The Bliss family is com-
pletely ego driven, in all of its forms, 
and I feel that �ts perfectly in our in-
herited 2023 world.”

A cross between high farce and a 
comedy of manners, the play is set in 
an English country house and deals 
with the four eccentric members of 
the Bliss family and their outlandish

behavior when they each invite a 
guest to spend the weekend.

“Each of the guests �nds them-
selves caught in these wildly outra-
geous love triangles,” Meade said.

"Hay Fever" is playing at the Coronado Playhouse from May 19 to June 4, 
and tickets are free thanks to a grant from the City of Coronado. Illustration 
courtesy of the Coronado Playhouse.

Playhouse o�ers free 
tickets May 19–June 4

CSLB 1082165  NSCB 0082999  0083445

    NORTH AMERICA’S 

#1SellingWalk-InTub
        Featuring our Free Shower Package

619-365-4816 
Call Today for Your Free Shower Package

Now you can finally have all 
of the soothing benefits of a 
relaxing warm bath, or enjoy 
a convenient refreshing shower 
while seated or standing 
with Safe Step Walk-In Tub’s 
FREE Shower Package!

✓ First walk-in tub available with 
a customizable shower

✓ Fixed rainfall shower head is 
adjustable for your height and pivots 
to o�er a seated shower option

✓ High-quality tub complete 
with a comprehensive lifetime 
warranty on the entire tub

✓Top-of-the-line installation 
and service, all included at one 
low, a�ordable price

Now you can have the best of 
both worlds–there isn’t a better, 
more a�ordable walk-in tub!

FREE SHOWER 
PACKAGE

PLUS $1500 OFF
FOR A LIMITED TIME ONLY

Call Toll-Free 1-800-000-0000

www.BuySafeStep.com
With purchase of a new Safe Step Walk-In Tub. Not applicable with 

any previous walk-in tub purchase. Offer available while supplies last. 
No cash value. Must present offer at time of purchase.

Scan 
me

FINANCING 
AVAILABLE 

WITH APPROVED 
CREDIT

Back by Popular Demand! 

FREE SHOWER PACKAGE!
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Shop online at TodaysPatio.com

Scenic ocean, mountain and golf course views. Star gazing and city lights. A 

warm, colorful sky at sunset. Whatever your outdoor spaces have to offer, our 

designers and staff are ready to help you discover the beauty of outdoor living.

SAN DIEGO
7371 Clairemont Mesa Blvd

(858)427-3300

PHOENIX
12419 N Tatum Blvd
(602)996-8100

GLENDALE
20028 N 67th Ave
(623)344-5000

SCOTTSDALE
15500 N Greenway-Hayden Loop

(480)367-9700

GILBERT
2244 E Williams Field Rd

(480)289-6400

OUTLET CENTER
23616 N 19th Avenue
(623)344-5555

TUCSON
7685 N Oracle Rd
(520)230-7999

SHOWROOM HOURS
Mon-Sat:  10:00 - 6:00
Sunday:  10:00 - 5:00

CREATE your PRIVATE PARADISE

FURNITURE     UMBRELLAS     CUSHIONS     ACCESSORIES
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ing as Hispanic, with support from a 
$2.3 million grant from Department of 
Defense Education Activity, following 
a 2019 parent survey requesting ex-
panded access to world languages for 
college and career preparation.

Over 70 5th- and 8th-grade students 
meeting state requirements for bilit-
eracy pathway awards received Bil-
iteracy Attainment Recognition and 
the Home Language Developments 
Recognition, awarded to students 
who speak a language other than Eng-
lish at home or practice the second 
language consistently. 

Languages represented among the 
CUSD student population across both 
recognitions included Dutch, Ger-
man, Hebrew, Italian, Japanese, Ko-
rean, Mandarin, Spanish, Swedish, 
Portuguese, and Turkish. 

One eighth grader received the 
Home Language Development Rec-
ognition in Korean and Spanish

Senior Biliteracy Awards to 51 
seniors

CUSD Senior Director of Learn-
ing, Megan Battle, and CHS Principal 
Karin Mellina presented 51 Coronado 
High School seniors with Senior Bilit-
eracy Awards. Coronado High School 
recognized California State Seal of 
Biliteracy recipients in Spanish, 
French and Portuguese.

There were 44 students who re-
ceived the state of biliteracy in Span-
ish; four students received the state of 

biliteracy in French and two students 
received seals of biliteracy in Spanish 
and French.

Robert Valencia was the only stu-
dent who received the seal of biliter-
acy in Portuguese.

“This state seal will help open doors 
in life,” said Mueller about the largest 
ever class of seniors receiving the seal 
of biliteracy.

The State Superintendent of Public 
Instruction, since 2011, recognizes 
high school graduates with a high level 
of pro�ciency in speaking, reading, 
and writing one or more languages in 
addition to English marked with a gold 
seal a�xed on diplomas or transcripts. 

There were 42 CHS seniors who 
earned the seal of biliteracy in 2022.

Other student recognition included 
CHS student travel and exchange ex-
periences presented by Rotary Club 

of Coronado and Council on Interna-
tional Educational Exchange (CIEE).

Rotary Club of Coronado repre-
sentative Rob Taylor presented Ra-
fael Roos and Jack Shumaker with 
exchange experience opportunities.

Roos will participate in a short-term 
exchange program abroad in Spain, 
while Shumaker will participate in a 
summer camp in Denmark.

The CIEE, with 75 years of sending 
students abroad to learn about cul-
tures, awarded six CHS students CIEE 
Summer Travel Scholarships to Den-
mark, France, and Costa Rica.

One student will engage in climate 
action in Denmark. Another student 
will partake in environmental action 
in Costa Rica. Four students will im-
merse themselves in French language 
and culture.

Coronado Uni�ed governing board 

members President Renee Cavana-
ugh and Trustee Alexia Palacios-Pe-
ters were among those in attendance.

CUSD’s World Languages Teacher 
on Special Assignment Maylén Sulli-
van said the months-long collabora-
tion among Public Information O�-
cer Maria Simon and a team of about 
20 to 30 employees, including teach-
ers, school admin and district sta§, 
allowed for a successful evening. She 
also credited the community and par-
ents for their huge support.

“It took a lot of work to get all these 
amazing people here, and we’re really 
proud of the work we’ve done,” Sulli-
van said.

Sullivan said the seal of biliteracy 
numbers keep growing, and the dis-
trict wants all of its seniors to earn the 
seal by literacy in the next few years.

“It’s an attainable goal for all stu-

Fill Mom’s day with love and laughter by gathering those she cherishes
most for an elegant brunch in the beautiful Southpointe Ballroom. 

Or treat her to a spa day, dinner, or shopping.

Moth’s Day at The Del.

R E S E RV E  YO U R  S P OT

#DE LM E M ORIE S

Coronado 
Unified 
celebrates 
students from 
multicultural 
backgrounds
» Continued from Page 1

Maylén Sullivan, left, and her son join the Cuba Cultural booth by the Paula family for a picture at the Cultural Fair 
following the 2023 CUSD World Language Awards. Staff photos by Julieta Soto.
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dents,” said Sullivan. “That’s why 
we’ve established Spanish at K-5, we 
want to create a K-12 pathway so that 
all our students can earn the seal. 
Not just in Spanish, but also the other 
languages… We have kids who speak 

Turkish, Russian, Arabic, Dutch, you 
name it. We want them to get the seal 
in their own language. You can get a 
seal in as many languages as possible.”

One CHS parent, Ana Dominguez, 
shared the joy she felt about her 

daughter Camilah Dominguez receiv-
ing the seal of biliteracy in Spanish.

“I feel very happy because they are 
recognizing what was always my goal,” 
Dominguez said. “I always wanted her 
to graduate from high school being 
100% bilingual in Spanish because it 
is her �rst language and I wanted her 
to do it academically, perfectly, like 
speaking, writing, and reading. That 
she is doing it and that she followed 
through is a source of pride.”

Dominguez said Camilah began bi-
lingual education during elementary 
school and prior to attending CMS 
and CHS. 

It was during her sophomore year 
that Camilah began taking Spanish 
classes at Coronado High.

Camilah shared her mother’s joy 
and said she felt very happy that she 
was able to continue bilingual educa-
tion, and she looks forward to receiv-
ing the diploma seal and adding this 
accomplishment to her resume.

She also credits her mother’s ef-
forts in teaching and encouraging 
her to practice speaking and writing 

in Spanish.
A�er graduating, Camilah plans to 

attend community college and transfer 
to the University of California, Santa 
Barbara and major in Political Science.

“I want to help immigrants,” said 
Camilah. “Hopefully this can give me 
some opportunities and open many 
doors for my career.”

The post-ceremony celebration had 
taco and churros stands, a lotería table, 
cultural trifolds and CHS club booths. 

Having previously worked at San 
Ysidro High School, Sullivan arranged 
for Mariachi Miztli to perform. “Miz-
tli” is Nahuatl for mountain lion or 
wildcat and references their school 
mascot, cougars, and they covered 
songs like “Sabor a mí” and “México 
lindo” during the cultural fair in the 
CHS quad.

One cultural booth about Cuba was 
arranged by the Paula family. 

CMS 8th-grade student Livia Paula is 
of Cuban and Mexican American de-
scent, and chose to present about her 
Cuban ancestry to commemorate her 
grandfather’s culture, she said.

* 100 s f  mi n i mu m.  Can n o t  b e  c o mb i n e d  w i t h  an y  o t h e r  
o f f e r .  Pr o mo  e x pi r e s  3/ 31/ 2 3.  Eli z ab e t h  Sh u t t e r s  i s  
t h e  b i g g e s t  man u f ac t u r e r -d i r e c t  s h u t t e r  c o mpan y  i n  
t h e  W e s t e r n  U . S.  CSL B # 8 5 16 45 .  

CALL TODAY FOR A FREE CONSULTATION

try.myelizabethshutters.com 
855-242-5137

Made in the USA

25%*

OFF
Elizabeth Shutters’ quality, service and price 
have won every major customer satisfaction 

award for a 12th Record Year.
100% Made in California
by Elizabeth Shutters

Free Installation

Low Price Guarantee
Meet or Beat Any Big Box Store Bid

100% Whole Basswood

SH UTTER
SALE

Journey Air Elite is a personal electric vehicle and is not a medical device nor wheelchair. It is not intended 
for medical purposes to provide mobility to persons restricted to a sitting position. Journey Air Elite is not 

covered by Medicare nor Medicaid. © 2023 Journey Health and Lifestyle 87
00

1

Call toll-free now

855-243-9383
Please mention code 601648 when ordering.

Mobility issues affect over 
1 in 5 Americans. These 
individuals, and their loved 
ones, know how decreased 
mobility can result in loss 
of independence, pain 
and falling hazards. They 
are often stuck at home, missing out on 
a variety of activities, in a vicious cycle 
that diminishes their quality of life. In the 
past, mobility devices like scooters and 
power chairs were too heavy and bulky to 
transport easily. Now, carbon fiber material 
invented for the aerospace program has 
been used to create the ultimate mobility 
device. It’s called the Journey Air Elite … 
and there’s nothing else like it on earth.

At only 26 pounds, the Journey Air Elite 
combines lightweight portability with world 
class performance. It’s simple to use joystick 
and powerful dual-motor drive system 
enables you to zip around quickly and safely. 
It’s easy to maneuver, never tips, fits easily 
through doorways, and can go right up to 
a table or desk. Once you are done, just one 
pull on the seat handle folds it up. There’s 
a fold-down back to make it even easier to 
stow and store. 

It features flat-free tires and rear anti-tippers 
for added convenience and safety. 

Just imagine how this chair can improve your life and make it easier for 
loved ones and caregivers to accompany you to activities and events you 
would have missed in the past. Don’t spend another day stuck at home. Call 
today, and a helpful, knowledgeable consultant will help you get a Journey 
Air Elite of your very own. Don’t wait – call now! 

Introducing the lightest folding 
power chair in the world

The Journey Air Elite features the latest carbon fiber technology 
for the ultimate in portability and performance

NEW
ONLY 26 

POUNDS!

Folds flat in seconds

enjoying life never gets old™

CHS seniors Camilah Dominquez, second from left, and Arlene Zurita, third 
from left, receive the State Seal of Biliteracy in Spanish at the 2023 CUSD 
World Language Awards.

ABOVE: Superintendent Karl Mueller addresses the audience at the 2023 
CUSD World Language Awards. Staff photos by Julieta Soto.
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9 world-class wines
– yours for only $49.99

$130
A SAVINGS

of over

+ Shipping
Included

$40 monthly contribution to your Naked Wines account (charged until you cancel) that you can use to buy wine. Unused contributions are fully refundable. Additional restrictions apply and vary by state, see complete details at nakedwines.com/terms.

SCAN ME chat@nakedwines.com | 1-800-673-4718

$1
+ S
I

Voted America's #1 Wine Club
2019, 2020 & 2021

"Excellent" Trustpilot rating
8,000+ Reviews

+ SAVE $130 on 9world-class wines worth $179.99 –ONLY $49.99

+ – if you don’t
enjoy any wine, just let us know and we’ll credit it back – no
questions asked

+ SHIPPING INCLUDED

O�er details

Get in on this deal at:
nakedwines.com/coronado
Voucher code: CORONADO Password: ASP32XYN

“I feel like I have built a place that 
makes the world a better place,” An-
derson said. “This is a healthy place 
for people to come and make their 
lives better.”

Anderson’s roots extend far into 
the Coronado community. 

Her grandparents moved to Coro-
nado during the Depression a�er 
losing their farm in Oregon. An ad-
vertisement prompted her grandfa-
ther to help build the U.S. Navy base 
on North Island, settling the family 
down for good, she said.

Anderson grew up on the island 
and attended Village Elementary and 
Coronado middle and high schools.

Her degree in microbiology from 
San Diego State University catalyzed 
a series of moves to Los Angeles, 
Reno, Nevada, Columbus, Ohio, and 
Ann Arbor, Michigan for her career 
as a researcher and sales represen-
tative for genetic analysis equip-
ment.  

When Anderson moved back to 
Coronado in 2011, where her three 
sons Reid, Ward, and Clark �nished 
school, she began teaching yoga at 
three studios, one of which was the 
studio she currently owns.

Anderson purchased the studio in 
March 2019. 

“My youngest son was a junior in 
high school,” Anderson said. “I was 
kind of thinking, okay, what am I 
going to be doing a�er Clark goes 
o§ to college, and this came up for 
sale. It was the perfect thing at the 
perfect time.”

From celebration to pandemic

On March 1, 2020, Anderson said 
she remembers having a celebratory 
lunch with her sister to mark her 
�rst year of ownership. 

But just 12 days later, the studio 
closed because of the pandemic. 

To survive, Island Yoga Coronado 
hosted online classes, sessions in the 
park and classes on the third ®oor 
deck of its building.

“Stephanie has been a focused and 
strong leader through the years,” Is-
land Yoga instructor Gail Gormican 
said. “She faced some challenging 
times through the climate of COVID 
and the a�ermath. She navigated the 
continuous changes and regulations 
with determination and positivity, 
always with student safety �rst and 
foremost in mind.” 

Making it through the pandemic, 
Island Yoga continues to provide 
classes in Yin Yoga, Inferno Hot Pi-
lates, Bikram yoga and private yoga 
sessions in the studio which has a 
view overlooking the historic Hotel 
del Coronado. 

As a business, the company sup-
ports community organizations like 
the SunCoast Market Co-op and Em-
erald Keepers.  

As a small business owner, Ander-
son juggles many di§erent aspects 

of the studio. 
“Sometimes I’m teaching classes; 

sometimes I’m teaching private 
classes; sometimes I’m working on 
the schedule; sometimes I’m hiring 
new teachers and sometimes I’m do-
ing payroll,” Anderson said. “It’s kind 
of cool in that I get to use a lot of dif-
ferent skills.”

When she is not working at the 
studio or going on adventures, like 
skydiving, with her sons, Ander-
son is involved as a member of the 
Coronado Chamber of Commerce 
and the Rotary Club of Coronado, 
in which she is the co-chair of Low 
Tide Ride & Stride race, a 5K beach 
course that celebrates its 26th anni-
versary on June 24. 

She is also on the Coronado Cul-
tural Arts Commission and is in the 
process of updating its website with 
a current list of art educators.

» Continued from Page 1

Healing through yoga: Anderson’s journey

Instructing yoga has been a way for Stephanie Anderson to share solutions 
to back pain at her studio at 1330 Orange Ave. Staff photo by Willem Quigley.

Race the Rock 
fundraiser set 
for late May

On May 20th, 50 teams of two will 
put their game faces on and compete 
in Coronado’s �rst annual Race the 
Rock, an island-wide course where 
participants race to be the �rst to 
complete a series of silly and fun 
challenges. The race, which bene�ts 
the Coronado Schools Foundation 
and the Boys and Girls Club of

Greater San Diego, has generated 
a ton of excitement evidenced by its 
complete sell out within days, orga-
nizers said.

However, it’s not too late to join the 
post-race celebrations, which also 
has a limited number of tickets. The 
Race the Rock a�er party will be at 
Nicky Rottens, where the race starts 
and �nishes at 100 Orange Ave.

The party begins a�er the race 
from 3 to 4:30 p.m., and the event be-
gins at noon.

Tickets for the party are $100, and 
guests can congratulate and toast the 
participants with drinks, noshes, a 
live DJ, prizes, and swag, according 
to organizers.

More information can be found at 
racethrockcoronado.com.

A group of children pose to promote 
the first Race the Rock fundraiser to 
help the Coronado Schools Founda-
tion. Photo courtesy of Samantha Bey.
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*Discount is applied to the regular price of select styles of Carpet, Hardwood, Vinyl Plank, and Laminate, basic installation,standard padding, and materials. Excludes upgrades, stairs, take-up of permanently
affixed flooring, non-standard furniture moving, other miscellaneous charges, and prior purchases. Product may not be sold separately from installation. Residential installations only. Not available inall areas.
Valid through 02/26/23. Subject to change. Details at EmpireToday.com.

**On in-stock carpet and flooring styles only in select areas. Excludes floor prep.
†A variety of unforeseen conditions, such as subfloor prep/leveling/repair, that may not be identifiable when establishing price estimate, may require additional cost. 
Sales (except CA, MA, UT) and installation are provided by independent contractors. Licensure at EmpireToday.com. CSLB 1047108  

© 2023 Empire Today, LLC 

D ISCOV ER TH E EM P IRE TOD AY ® DIFFERENCE
We Make Getting Beautiful New Floors Easy.

Call 6 1 9 -3 6 5 -8 0 2 4 or visit Empir e t od a y. c om / s a v eSc h e d u le  a  FREE
In-Home Estimate! 

SHO P - AT-HO M E CONVENI ENCE
See hundreds of samples in your home.
Empire® brings the store to you.

P ROFESSIONAL INSTALLATION,
EVEN NEX T D AY * *
Don't wait weeks for your new floors. You can
get a custom installation as soon as tomorrow.

Q UALITY P ROD UCTS
Top-quality, name-brand carpet and flooring
options in the latest styles and colors that
are durable and long lasting.

ALL-I NCLUSIVE P RICE ESTIM ATE†

Know what your project will cost, up front 
with no hidden fees.

Half price carpet, hardwood, laminate,
vinyl, & professional installation...

That’s half price* for your entire purchase!

1 2
PRICE*

SALE
Select styles.

OUR BEST SALE!

We’ve helped thousands of individuals 
resolve crushing tax problems and 
shrink debt to a tiny fraction. 

Proven record of solving State & 
IRS tax problems nationwide.

Call 10:30 am - 7:30 pm EST  |  7:30 am - 4:30 pm PST

WE CAN MAKE IT STOP.

YOUR TAX PROBLEM IS HURTING 
THE PEOPLE YOU LOVE

MAKE THE CALL
AND LET US 

NEGOTIATE WITH 
THE IRS ON  

YOUR BEHALF

Prevent or stop wage 
garnishments
Stop collections
Remove tax penalties
Release tax liens

FREE CONSULTATION

Hablamos Español. We serve all 50 states.

STOP THE BLEEDING  
AND STEP CLOSER
TO YOUR RESOLUTION:

1,000+ 5-STAR 
REVIEWS!

1,000+ 5-STAR 

If you owe $10k or more in TAX DEBT call now!!

619-365-8055

who was part of Impact’s team and 
the local managing agent for Impact, 
told the pros working at the CTC that 
if they endorsed Impact’s bid and Im-
pact won, they would all be able to 
keep their jobs and make more mon-
ey,” reads the �rst amended complaint 
in a lawsuit �led by DiLonardo.

Impact Activities put the support 
they had gained in their bid from the 
tennis pros, and they had also listed 
DiLonardo as one of the them who of-
fered support, DiLonardo said.

However, in a series of emails given to 
The Coronado News, DiLonardo shows 
that he never o§ered his support.

He said in an interview that Impact 
Activities never put in writing what 
DiLonardo — and other pros — would 
be speci�cally supporting by backing 
the company.

“In their document, there are false 
statements…that’s a material aspect of 
the bid,” said Rob Wendt, a Coronado 
resident and another bidder for the 
proposal for tennis concessionaire.

According to the rules of Corona-
do’s proposal, Impact Activities’ bid 
should not have been chosen on that 
issue, and there was a false premise 
on the bid, says DiLonardo.

DiLonardo points to the city’s pro-
posal that says each bid shall include a 
statement that all information includ-
ed in the proposal is true and accurate 
as represented by the presenter. 

Any proposal containing informa-
tion proven false shall be considered 
rejected by Coronado.

Even though DiLonardo said he didn’t 
back Impact Activities’ bid as stated by 
the company, the city chose Impact Ac-
tivities as the concessionaire.

And following Impact Activities’ 
takeover as concessionaire, DiLonar-
do said he was told his contract would 
not be renewed.

That means he could no longer 
teach in Coronado, even though Im-
pact Activities told the pros they would 
be able to keep their jobs, he said.

Some residents in Coronado such 

as Catherine Baker also have been 
dismayed by the situation. 

She wrote in a Facebook group that 
the Texas company was “asking for 
upwards of 50% of the pros fees,” and 
set limits to where they can teach.

The city’s role also has been ques-
tioned in the suit.

At the time of the bid in 2021, there 
was a Coronado city employee, Saman-
tha Nelson, who was employed by the 
Parks and Recreations Department. 

She “managed the tennis program 
for the City of Coronado. She was the 
City’s in-house coordinator for the 
RFP,” as stated in the �rst amended 
complaint. 

That was a con®ict of interest and 
violated city policy, according to the 
lawsuit.

Nelson was a part of the bid process 
with the city by being its in-house co-
ordinator for the RFP while simultane-
ously being o§ered a better salary with 
Impact Activities, according to the bid.

“Sam is excited about joining the 
Impact team as we will guarantee her 
more hours and therefore greater in-
come,” stated Impact Activities’ bid. 

According to the City of Coronado 
Administrative Procedures Code of 
Ethics,  “[a]ny o�cial or employee 
who has a substantial or controlling 
�nancial interest in any business en-
tity, transaction, or contract with the 
City…[Sh]e shall refrain from voting 
upon or otherwise participating in 
the transaction or making of such 
contract or sale.” 

The lawsuit said Nelson’s involve-
ment in helping pick Impact Activi-
ties was  improper, because Nelson 
would be o§ered more money if Im-
pact Activities won.

“She’s working with the people who 
are the ones judging the selection,” 
says Brent Pettersson, another bidder 
for the Tennis Concession. 

Impact Activities said “all of Mr. DiLo-
nardo’s allegations are denied,” but the 
company declined further comment, 
citing the ongoing litigation.

Nelson and Coronado o�cials did 
not respond to questions.

» Continued from Page 1

Tennis pro: Coronado engaged in 
fraudulent concessions contract
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Like millions of older Americans, I struggle with mobility. For years, I 
watched my quality of life slip away, as I was forced to stay home while friends 
and family took part in activities I’d once enjoyed. I thought I’d made some 
progress when I got a mobility scooter, but then I realized how hard it was to 
transport. Taking it apart and putting it back together was like doing a jigsaw 
puzzle. Once I had it disassembled, I had to try to put all of the pieces in the 
trunk of a car, go to wherever I was going, and repeat the process in reverse. 
Travel scooters were easier to transport, but they were uncomfortable and 
scary to drive, I always felt like I was ready to tip over. Then I found the So 
LiteTM Scooter. Now there’s nothing that can hold me back.

Years of work by innovative engineers have resulted in a scooter that’s 
designed with seniors in mind. They created Electronic Stability Control (ESC) 
that makes it virtually impossible to tip over. If you try to turn too quickly, the 
scooter automatically slows down to prevent it from tipping over. The battery 
provides powerful energy at a fraction of the weight of most batteries. With 
its rugged yet lightweight aluminum frame, the So LiteTM Scooter is the most 
portable scooter ever—but it can hold up to 275 pounds—yet weighs only 40.8 
pounds without the battery! What’s more, it easily folds up for storage in a car 
seat, trunk or even on an airplane. It folds in seconds without tools and is safe 

and reliable. Best of all, it’s designed with your safety in mind, from the newest 
technology and superior craftsmanship. Why spend another day letting your 
lack of mobility ruin your quality of life? Call now and find out how you can get 
a So LiteTM Scooter of your very own.

PAID ADVERTISEMENT

ALL-NEW mobility technology

Introducing the world’s lightest mobility 
scooter with anti-tip technology
The So LiteTM Scooter is easy to transport 
and almost impossible to tip over.

Why a So LiteTM Scooter is better:
• Latest “No-Tip” 

Technology
• Lightweight yet durable

• Folds and locks 
in seconds

• Easier to operate

© 2022 Journey Health and Lifestyle

Call now Toll-Free 855-242-0259
Please mention code 601624 when ordering.

85
68

4

enjoying life never gets old™mobility | sleep | comfort | safety

Exclusive Electronic Stability 
Control helps prevent tipping

FREE
2 Carry-all bags

(a $38.90 value)

NOW
available in red

NAVY
USS Midway: A Naval symbol even today

From the Defense Visual 
Information Distribution Service

O§ the coast of San Diego, sits the 
USS Midway, a once active warship 
now turned museum.

The USS Midway is an iconic symbol 
of freedom and history in a city that is 
home to one of the largest concentra-
tions of military forces in the world.

The USS Midway is the namesake 
for the Midway class of aircra� car-
riers and was commissioned in 1945, 
eight days a�er the end of World 
War II.

It was the �rst aircra� carrier too 
large to transit the Panama Canal.

The ship served in the Vietnam War 
and took part in many other pivotal 
operations during its 47 years of ser-
vice in the United States Navy.

Decommissioned in 1992, it is still 
serving as the largest Naval Museum 
in San Diego, California.

Journey from Bremerton, Wash.

On Sept. 30, 2003, the Midway be-
gan her journey from the Navy In-
active Ship Maintenance Facility in 
Bremerton, Wash., to San Diego, in 
preparation for use as a museum.

The aircra� carrier was docked in 
early October at the Charles P. How-
ard Terminal in Oakland, while work 
proceeded on the Broadway Pier in 
downtown San Diego.

On Jan. 10, 2004, the ship was 
moored at her �nal location and 
opened to the public as a museum on 
June 7, 2004.

The museum had 879,281 visitors 
in its �rst year of operation, double 
the expected attendance. Today, the 
museum averages 1.5 million visitors 
per year, and it will host a Top Gun 
Maverick Party and Movie Night on 
May 26. Tickets – $30 for general ad-
mission and $40 for limited reserve 

seating – go on sale at 11 a.m. on 
April 27.

“The process to turn this vessel into 
a museum was in motion even when 
it was in Bremerton,” said retired 
Navy Capt. Tom Finley, a 5000-hour 
volunteer docent at the USS Midway 
Museum. “We’re entirely run by vol-
unteers like myself. I had been on 
seven other aircra� carriers during 
my time in the Navy because I was a 
Navy pilot, so being on this ship now 
feels like home. Coming here was no 
di§erent for me.”

The ship was named a�er the in-
famous battle of Midway, a con®ict 
that took place in June of 1942 dur-
ing WWII. The battle was a major 
con®ict between the U.S. Navy and 
the Imperial Japanese navy that took 
place six months a�er the attack on 

Pearl Harbor.
The battle dramatically increased 

con�dence and motivation amongst 
U.S. forces and drained Japanese mo-
rale, turning the tide of war in the Pa-
ci�c strongly in favor of the allies.

Today, the only remaining Midway-
class U.S. aircra� carrier, the USS 
Midway is a unique museum show-
casing the history of the Navy.

The carrier is a popular location for 
reenlistments, retirements, and other 
important naval ceremonies.

“We’ve already held three ceremo-
nies just today… many choose to have 
their ceremonies here,” said retired 
Navy Lt. Cmdr. Ken Fisher, a docent 
at the museum. “This ship is such an 
important symbol and place for peo-
ple, whether you served or not.”

Most of the volunteers here are vet-

erans or active duty military, looking 
to further serve their country through 
volunteering, o�cials said.

And the ship has become an out-
let for military personnel looking to 
maintain their connection to the Navy, 
even a�er they leave the service.

“We volunteer here because we 
love to be here,” said Fisher. “Most of 
us here are retired and this is what we 
know and this is what we love. I love 
volunteering here. The people here 
are amazing and the sta§ here is out-
standing. It’s just a great place to be.”

The USS Midway was active duty for 
nearly a half century, the longest serv-
ing aircra� carrier in the last century, 
and continues to serve to this day.

Story by Petty O�cer 3rd Class Megan 
Alexander.

Retired Navy Capt. Tom Finley, a 5000-hour volunteer docent at the USS Midway Museum, guides a tour aboard the 
ship, April 13, 2023. The USS Midway was the longest-serving aircraft carrier of the 20th century and now serves as a 
naval museum based in San Diego. U.S. Navy photo by Mass Communication Specialist 3rd Class Megan Alexander
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From the Defense Visual 
Information Distribution Service

NAVAL AMPHIBIOUS BASE CORO-
NADO – If you want to see a U.S. Navy 
team dedicated to keeping a culture 
of excellence, look no further than 
the deck department aboard the 
Wasp-class amphibious assault ship 
USS Boxer.

The o�cers, boatswain’s mates and 
undesignated seamen who make up 
the deck department on Boxer say 
they maintain the highest Navy stan-
dards because they know their work 
is essential to the mission.

Boatswain’s Mate 1st Class Henry 
Williams has been assigned to Boxer 
for a year.

He explained that BMs consider 
themselves a “jack of all trades,” re-
sponsible for everything from steer-
ing the ship while at sea, to managing 
heavy equipment during underway 
operations, to constant shipboard 
preservation.

“BMs are one of the �rst rates we 
had in the Navy and we really take 
pride in that,” said Williams.

Williams emphasized that deck de-
partment operates like an engine.

“Every functional piece has to work 
for the engine to actually ®ow and 
work. You have to be connected,” ex-
plained Williams. “The ship can’t run 
without personnel, personnel can’t 
run if they’re not committed, and 
when you take away that connection 
piece, there’s going to be a failure 
somewhere — and that can be cata-
strophic.”

Catastrophic is no exaggeration.
Underway operations are inher-

ently dangerous. Boxer is more than 
800 feet long and weighs more than 
40,000 tons. Add a contingent of Ma-
rines, their vehicles, and all their 
equipment, and operational risks 
only increase. Keeping that sense of 
unity and focus on teamwork helps 
mitigate risks in complex and ardu-

ous underway environments.
According to Williams, no one 

knows this better than deck depart-
ment as material readiness and ship-
board preservation are core to the 
mission of any ship.

“I think one of the things that a lot 
of people don’t think about is that no 
matter what you’re doing, once you 
take pride in that responsibility, ev-
erything else will just start ®owing 
and aligning,” said Williams.

Underway, Boxer sports 116 life 
ra�s in case of emergency. Every �ve 
years, these ra�s are removed for 
inspection and re-packing and then 
re-installed. With the help of a crane, 
several safety harnesses, and skilled 
line handling, the deck department 
spent a day installing 50 ra�s o§ the 
starboard side of the ship.

Boatswain’s Mate 1st Class Aaron 
Walker spent most of that day tying 

lines, giving helpful directions, and 
ensuring the safety of his shipmates 
throughout the project.

Walker never took his eyes from 
his work when he said about the job, 
“I couldn’t see myself doing anything 
else in the world.”

Williams’ passion for the job is also 
clear when he recalls past operations.

“My favorite thing about this plat-
form is the well deck,” he said, grin-
ning proudly. “I think it speaks divi-
dends of what our job scope is, the 
camaraderie that we have with the 
Marines and the Navy, and how you 
get those two branches to work to-
gether to actually accomplish a mis-
sion – it’s powerful. And it’s fun.”

Whether in port or at sea, the work 
never stops to keep a ship in working 
shape.

Shipboard preservation is a prior-
ity balanced with operational require-

ments because a preserved ship is one 
that can successfully stay on mission.

This work takes a mindset of pro-
fessionalism, discipline, and high 
performance — and Boxer’s deck de-
partment embodies these traits.

“I think this community instilled in 
me a sense of purpose outside of just 
the scope of my duties,” said Chief 
Boatswain’s Mate LV Rosebud, also as-
signed to Boxer.

Rosebud has served in the Navy 
for 10 years and transferred to Boxer 
three months ago.

“Having pride in our job is impor-
tant because it ampli�es the impor-
tance of what we’re doing and it gives 
us a sense of ownership,” said Rose-
bud. “It goes beyond just doing the 
job to also doing it well.”

Maintaining a ship is both a sprint 
and a marathon.

Part of the marathon is keeping the 
crew invested in the importance of 
readiness. Deck department is a place 
where that pride begins and can spread 
across the crew and the whole ®eet.

“I think of pride like an over®ow,” 
said Williams. “Once you �ll that cup, 
next thing you know you’re �lling up 
another cup — and that’s how you 
build great leaders. It’s contagious.”

U.S. Navy ships deploy for longer 
periods and more frequently than any 
other Navy in the world.

“At times it seems like it’s not the 
best job or the most glori�ed one, but 
it’s de�nitely vital to movement and 
vital to mission accomplishment,” 
said Rosebud.

Every member of the crew makes 
readiness possible. For Williams and 
Rosebud, though, they can’t imagine 
doing any other job.

“What made me choose boatswain’s 
mate was that sense of pride that we 
have when we are getting things done 
in the major evolutions,” said Rosebud. 

Story by Petty O�cer 2nd Class Claire 
DuBois

NAVY
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    NORTH AMERICA’S 

#1SellingWalk-InTub
        Featuring our Free Shower Package

619-365-4816 
Call Today for Your Free Shower Package

Now you can finally have all 
of the soothing benefits of a 
relaxing warm bath, or enjoy 
a convenient refreshing shower 
while seated or standing 
with Safe Step Walk-In Tub’s 
FREE Shower Package!

✓ First walk-in tub available with 
a customizable shower

✓ Fixed rainfall shower head is 
adjustable for your height and pivots 
to o�er a seated shower option

✓ High-quality tub complete 
with a comprehensive lifetime 
warranty on the entire tub

✓Top-of-the-line installation 
and service, all included at one 
low, a�ordable price

Now you can have the best of 
both worlds–there isn’t a better, 
more a�ordable walk-in tub!

FREE SHOWER 
PACKAGE

PLUS $1500 OFF
FOR A LIMITED TIME ONLY

Call Toll-Free 1-800-000-0000

www.BuySafeStep.com
With purchase of a new Safe Step Walk-In Tub. Not applicable with 

any previous walk-in tub purchase. Offer available while supplies last. 
No cash value. Must present offer at time of purchase.

Scan 
me

FINANCING 
AVAILABLE 

WITH APPROVED 
CREDIT

Back by Popular Demand! 

FREE SHOWER PACKAGE!

Get up to 

$750OFF
    for limited time only

Call Today 619-365-4816 and 
receive exclusive savings.

✓ Commercial Grade Non-Slip Floor

✓ Easy-to-reach Shower Wand

✓ Professionally Installed in 1 day

✓ Fold Down Safety Seat

✓ Luxurious 8" Rainfall Shower Head

✓ Ergo L Shaped Grab Bar

✓ Lifetime Warranty

✓ Optional Barrier Free Wheelchair 

Accessible

Discover how a walk-in shower can help reduce the risk of 
falling,giving you the freedom to enjoy your bathroom again.

Shower Safely
and stay in the home you love!
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of purchase. Financing available with approved credit.

Visit YourSafeStep.com today.

Introducing
the

All New
Walk-In
Shower!

USS Boxer maintains its culture of excellence

Boatswain’s Mate 3rd Class Hugh Jones, center, and Boatswain’s Mate 1st 
Class Aaron Walker, right, assigned to the Wasp-class amphibious assault 
ship USS Boxer, help guide a life raft, hoisted by crane, to be installed in its 
housing over the side of the ship. Life rafts are removed, inspected and re-
certified every five years, then re-installed over the side of the ship to meet 
safety standards for getting underway. U.S. Navy photo by Mass Communica-
tion Specialist 2nd Class Claire M. DuBois
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LIFETIME
WARRANTY

“LeafFilter was a great investment
for our home.”
–Bill & Jan M. ***
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YOUR ENTIRE
PURCHASE
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OFF
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OFF10
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Keeps Out All Debris
Completely sealed system protects 
your gutters — and entire home —

from damaging debris.

Stay Off The Ladder
Eliminates gutter cleaning for 

life – guaranteed.

*For those who qualify. One coupon per household. No obligation estimate valid for 1 year.  **Offer valid at time of estimate only  2The leading consumer reporting agency conducted a 16 month outdoor test of gutter guards in 2010 and recognized LeafFilter as the “#1 rated professionally 
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SPORTS
Swim teams in top tiers at City Championships
Coronado News staff

The swim teams at Coronado High 
School �nished in the top tiers at 
the City Conference Championships 
in late April, with the boys �nishing 
third and the girls coming in fourth, 
thanks to a pair of brother-sister 
swimmers.

The boys team scored 206 points 
among the 17 schools that competed, 
while the girls team accumulated 183 
points among 17 schools. La Jolla 
High School won the boys champion-
ship, while Cathedral Catholic won 
the girls title.

The Islanders quali�ed 18 individu-
als for the CIF Sectional Champion-
ships, which begins May 3 with �nals 
on May 6, according to Coach Paul 
Folts.

Senior Samuel Quarles was the top 
scorer with 40 points for boys, win-
ning the 100-yard and 200-yard free-

style as well as the 200-yard freestyle 
relay. He also took second in the 200-

yard medley relay.
His younger sister, Chloe, was 

the top scorer for the girls with 31.5 
points. The sophomore �nished third 
in the 100-yard ®y, third in the 200-
yard individual medley, third in the 
400-yard free relay and ��h in the 
200-yard medley relay.

The second highest scorer for the 
boys was freshman Gage Everitt, who 
notched 34 points by winning the 200-
yard freestyle relay, and by �nishing 
second in the 500-yard freestyle, sec-
ond in the 100-yard butter®y and sec-
ond in the 200-yard medley relay.

For the girls, his older sister, 
Jamison, was the second highest 
scorer with 28 points. The junior �n-
ished third in the 400-yard freestyle 
relay, ��h in the 100-yard ®y, ��h in 
the 200-yard freestyle and ��h in the 
200-yard medley relay.

By NICK HANCOCK
The Coronado News

Back in January when the boys ten-
nis season at Coronado High School 
loomed, head coach Je§ Harrington 
knew he had a solid group of boys 
leading the squad.

From young star Savo Simic, to ex-
perienced seniors Ethan Harrington 
and Jesse Piepenkotter, Harrington 
felt this team was in store for an excit-
ing year.

Now roughly three months later, 
those three players along with Nico-
las Hacker were the ones to earn 
themselves a spot in the Individual 
League Championships. 

League play ended when Corona-
do was taken down by the Santa Fe 

Christian Eagles in the quarter�nals 
of the CIF Division II Championships. 

The e§orts of Simic and crew 
throughout the season had placed 
Coronado in the seventh seed of that 
tournament, but with the Eagles at 
the second seed, Coronado had its  
hands full.

According to Harrington, the loss 
was di�cult but everyone was look-
ing forward to watching the Island-
ers’ best face o§ in their individual 
matchups. 

League Championships

The highly anticipated League 
Championships kicked o§ during the 
week of April 26, and there was the 
potential of the Coronado boys mov-

ing on to CIF Individuals the follow-
ing week.

Simic was the Islanders’ front run-
ner—according to Harrington—as he 
entered the matches as the ��h seed. 
The other boys weren’t ranked, but 
were still competing for the same end 
goal as Simic.

Hacker, Harrington, and Piepen-
kotter weren’t able to make it past the 
�rst rounds, according to their coach. 
Simic won his �rst two matches but 
was eliminated in the quarter�nals, 
which put an end to Coronado’s sea-
son as a whole.

Promising future

Coach Harrington still sees a lot of 
promise in his bunch despite losing 

three seniors who played major roles 
in the team’s success.

According to Harrington, the se-
niors served as more than just talent-
ed tennis players, but as mentors to 
the younger guys.

“Our seniors will certainly be 
missed…unequivocally. But, it is en-
couraging to know that most of our 
best players are sophomores and 
freshmen,” said Harrington.

Led by Simic, the Islanders will 
look to rebound from this year that 
held plenty of promise. 

A young core that is blossoming 
into more experienced players will 
be in search of another CIF team ap-
pearance, and in hopes of sending 
more players to individual champi-
onships.

Coronado High School won first place in the boys City Conference 200 free-
style relay. Shown here are (L to R) Samuel Quarles, Gage Everitt, David Ab-
dul Samad, and Jake Finch. Photo courtesy of Crystal Bettenhausen-Bubulka.

Boys tennis season ends at Individual League Championships
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You can’t always lie down in bed and 
sleep. Heartburn, cardiac problems, 
hip or back aches – and dozens of 
other ailments and worries. Those 
are the nights you’d give anything 
for a comfortable chair to sleep in: 
one that reclines to exactly the right 
degree, raises your feet and legs just 
where you want them, supports your 
head and shoulders properly, and 
operates at the touch of a button.

Our Perfect Sleep Chair® does all 
that and more. More than a chair 
or recliner, it’s designed to provide 
total comfort. Choose your preferred 
heat and massage settings, for hours 
of soothing relaxation. Reading or 
watching TV? Our chair’s recline 
technology allows you to pause the 
chair in an infinite number of settings.
And best of all, it features a powerful 
lift mechanism that tilts the entire 
chair forward, making it easy to stand.
You’ll love the other benefits, too. It 
helps with correct spinal alignment 

and promotes back pressure relief, to 
prevent back and muscle pain. The 
overstu�ed, oversized biscuit style 
back and unique seat design will 
cradle you in comfort. Generously 
filled, wide armrests provide 
enhanced arm support when sitting 
or reclining. It even has a battery 
backup in case of a power outage.

White glove delivery included in 
shipping charge. Professionals will 
deliver the chair to the exact spot in 
your home where you want it, unpack 
it, inspect it, test it, position it, and 
even carry the packaging away!
You get your choice of Luxurious 
and Lasting Miralux, Genuine Italian 
Leather, stain and liquid repellent 
Duralux with the classic leather look, 
or plush MicroLux microfiber, all 
handcrafted in a variety of colors to 
fit any decor. Call now!

855-242-1325
Please mention code 601616.

“To you, it’s the perfect lift chair.
To me, it’s the best sleep chair

I’ve ever had.”
— J. Fitzgerald, VA
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Because each Perfect Sleep Chair is a made-to-order bedding product it 
cannot be returned, but if it arrives damaged or defective, at our option 

we will repair it or replace it.  © 2022 Journey Health and Lifestyle.

ACCREDITED
BUSINESS A+

enjoying life never gets old™mobility | sleep | comfort | safety

Pictured is Luxurious & Lasting Miralux™.
Ask about our 5 Comfort Zone chair.

REMOTE-CONTROLLED 
EASILY SHIFTS FROM FLAT TO 

A STAND-ASSIST POSITION

Now available in a variety 
of colors, fabrics and sizes. 

MicroLux™  Microfiber
breathable & amazingly soft

Long Lasting DuraLux™
stain & liquid repellent

Burgundy Tan Chocolate Blue 

Genuine Italian Leather
classic beauty & style

Chestnut

Miralux™
luxurious & lasting

Light Gray Saddle Chocolate

3CHAIRS
IN ONE:

SLEEP/RECLINE/LIFT

OVER
100,000 

SOLD 

OVER
100,000 

SOLD 

Throughout the ages, there have 
been many important advances in 
mobility.  Canes, walkers, rollators, 
and scooters were created to help 
people with mobility issues get around 
and retain their independence. Lately, 
however, there haven’t been any 
new improvements to these existing 
products or developments in this field.
Until now.  Recently, an innovative 
design engineer who’s developed 
one of the world’s most popular 
products created a completely new 
breakthrough . . . a personal electric 
vehicle. It’s called the Zinger, and 
there is nothing out there quite like it.

“What my wife especially loves is 
it gives her back feelings of safety 
and independence which has given 
a real boost to her confidence and 
happiness!  Thank You!” 

–Kent C., California

The first thing you’ll notice about 
the Zinger is its unique look.  It 
doesn’t look like a scooter.  Its sleek, 
lightweight yet durable frame is made 
with aircraft grade aluminum so it 
weighs only 47.2 lbs. It features one-
touch folding and unfolding – when 
folded it can be wheeled around 
like a suitcase and fits easily into a 

backseat or trunk. Then, there are 
the steering levers.  They enable the 
Zinger to move forward, backward, 
turn on a dime and even pull right up 
to a table or desk.  With its compact 
yet powerful motor it can go up to 
6 miles an hour and its rechargeable 
battery can go up to 8 miles on a 
single charge.  With its low center 
of gravity and inflatable tires it can 
handle rugged terrain and is virtually 
tip-proof.  Think about it, you can take 
your Zinger almost anywhere, so you 
don’t have to let mobility issues rule 
your life. 

Why take our word for it? Call now, 
and find out how you can get a Zinger
of your very own.

Call now and receive a utility basket 
absolutely FREE with your order. 

855-241-9679

85
24

6

The Zinger folds to a mere 10 inches.

10”

Once in a lifetime, a product comes along 
that truly  moves people.  Introducing the 
future of battery-powered personal 
transportation . . . The Zinger.

Available in 
Green, Black and 

Blue (shown)

The Zinger and Zoomer Chairs are personal electric vehicles and are not medical devices 
nor wheelchairs. They are not intended for medical purposes to provide mobility to 

persons restricted to a sitting position. They are not covered by Medicare nor Medicaid.
© 2022 Journey Health and Lifestyle

Now available in 
a Joystick model

(Zoomer Chair)  

Joystick can be mounted on the right or left side 
for rider’s comfort 

ACCREDITED
BUSINESS A+

enjoying life never gets old™mobility | sleep | comfort | safety

The Invention of the Year
The world’s lightest and most portable mobility device

Please mention code 601449 when ordering 

SPORTS

By NICK HANCOCK
The Coronado News

Jesse Smith, a �ve time Olympian 
and 2008 silver medalist, will be the 
new head coach of water polo at 
Coronado High School.

Coronado High School Athletic Di-
rector Robin Nixon recently made the 
announcement that Smith would take 
over a stacked program, including a 
girls squad that won back-to-back CIF 
championships.

Nixon said Coronado High School 
was thrilled to bring in someone with 
such an impressive background in 
water polo, but she said what’s more 
important are his ties to the school.

Not only is he heavily invested in 
the growth of water polo in Coro-
nado, but Smith has shown he cares 
about the community, she said.

“To have someone who is passion-
ate about their sport is always a plus 
and Jesse seems truly dedicated to 
growing our program as well as grow-
ing the popularity of waterpolo in our 
community,” Nixon said.

Winning legacy

Smith is used to winning as a coach 
and player, and now wearing the fa-
miliar green and black of the Island-
ers, he has even more reason to want 
to win.

“Being an alumnus myself I think 
there is a special bond to having your 
old school succeed. There seems to 
be more of a buy in,” said Nixon.

When Smith was a student-athlete 
at Coronado, he surely did his part 
in instilling a winning attitude within 
the program.

Smith led the Islanders to three 
straight Division II CIF Champion-
ships from 1998 to 2000, and that win-
ning streak earned him the title of 
San Diego Union-Tribune Player of 
the Year in 1999 and 2000.

Preparing athletes for the future

According to Smith, winning isn’t 
the only thing he’s come back to Coro-
nado to do.

Preparing student athletes for the 
future, and ensuring each kid grows 
in some aspect of the game is just as 
important to Smith.

“While I am competitive and would 

love to win everything, I believe it’s 
more important to focus on the jour-
ney and consider what kind of ath-
lete, person, and teammate one is 
along the way,” said Smith.

When he isn’t playing for Team USA 
or other pro clubs around the world, 
Smith runs clinics or coaches high-
level athletes.

“Initially, I mostly coached elite 
players and clinics, but now, coach-
ing all ages and connecting with kids, 
parents, and families in our commu-
nity is something new and exciting,” 
Smith said. “I see great potential for 
both the boys’ and girls’ teams and 
the community as a whole.”

The boys’ season doesn’t start until 
the fall with the girls beginning in the 
winter, so Smith will have some time 
to acclimate himself with a commu-
nity in which he already has relatively 
close ties.

According to the new head coach, 
his goals are to further engage with 
the community and get more alumni 
involved—whether that be in a coach-
ing role or other position.

“There’s something incredibly 
special about returning to Coronado 
High School, my alma mater, where 
it all began. I’m incredibly excited 
about this opportunity and grateful 
for the support,” said Smith. 

Decorated Olympian Jesse Smith returns 
to coach Coronado High water polo

Jesse Smith, 
a five-time 
Olympian, has 
been named 
head coach of the 
Coronado High 
School boys and 
girls water polo 
teams. In this file 
photo from 2016, 
Smith, left, shoots 
as Spain's Balasz 
Sziranyi Somogyi 
defends during 
their men's water 
polo preliminary 
round match 
at the Summer 
Olympics in Rio 
de Janeiro, Brazil. 
AP File Photo by 
Eduardo Verdugo.



16 • The Coronado News • 05.05.23 www.TheCoronadoNews.com

LIFE ON THE ISLAND

Associated Press

NEW YORK (AP) — A�er Ben A¯eck and Matt 
Damon test screened their Nike drama “Air,” the 
�lm executives at Amazon Studios threw them 
a curveball.

“They said, ‘What do you guys think about a 
theatrical release?’” Damon says. “It wasn’t what 
we expected when we �rst made the deal.”

“Air,” about Nike’s pursuit of a shoe deal with 
Michael Jordan, went over so well with early au-
diences that Amazon, despite acquiring the �lm 
for its Prime Video streaming service, wanted to 
launch it in theaters. And in its �rst two weeks, 
“Air” has been a hit.

A�er a strong �ve-day debut of $20.2 million 
— especially good for an adult-skewing drama 
— “Air” dipped only 47% in its second weekend. 
Reviews have been stellar. When “Air” does ar-
rive on Prime Video, the studio and its �lmmak-
ers expect an even better showing than if they 
hadn’t launched in theaters.

“It should function as free advertising to 
create this halo e§ect which in turn creates 
more viewers on the service,” says A¯eck, who 
directed and co-stars in “Air.” “If that’s the case, 
I think the business will really expand and go 
back to a broader theatrical model.”

Is movie going dead?

Not long ago, some were predicting more and 
more �lms would be diverted from theaters and 
sent straight into homes.

Moviegoing was destined to die, they said.
Not only has that forecast fallen ®at, the op-

posite is happening in some cases.
Companies like Amazon and Apple are 

sprinting into multiplexes, taking a distinctly 
di§erent approach to the staunchly streaming-
focused Net®ix.

Launched on 3,507 screens, “Air” was the 
biggest release ever by a streamer — and it’s just 
the start.

Amazon Studios, led by Jennifer Salke, is 
planning to release 12-15 movies theatrically 
every year. Apple is set to spend $1 billion a 
year on movies that will land in cinemas before 
streaming.

Movie theaters and (most) streaming services 
are turning out to be fast friends, a�er all.

“We truly think that by putting it into the-
aters, you just can’t otherwise get that kind of 
word of mouth and press around it,” says Kevin 
Wilson, Amazon Studios and MGM theatrical 
distribution executive. “No matter how much 
you spend, that’s a hard thing to replace.”

That “halo e§ect” isn’t quite free. It takes a 
robust marketing blitz to raise awareness for 
a �lm. But whether a movie is headed to a 
streaming platform or video on demand, the 
splash of a theatrical run can cascade through 
through every subsequent window.

A �lm dropped straight into a vast digital 
expanse might go viral or quickly fade into one 
of a million things you can click on.

Moviegoing still hasn’t yet reached pre-pan-
demic levels, but it’s getting close.

Movie a�er movie has overperformed at the 
box o�ce lately, including “Creed III” (released 
by MGM, which Amazon owns) and Lionsgate’s 
“John Wick: Chapter 4.” With more than $600 
million in two weeks, Universal Pictures’ “Super 
Mario Bros.” is breaking records for animated 
�lms.

A�er a dismal 2020, a trying 2021 and a �tful 
comeback last year led by “Top Gun: Maver-
ick” and “Avatar: The Way of Water,” optimism 
abounds that movie theaters have weathered 
the storm.

Amazon, Apple spending big

“It’s springtime in the theatrical business,” ex-
claims John Fithian, the soon-departing presi-
dent and chief executive of the National Associ-
ation of Theater Owners. In late April, the trade 
group will convene exhibitors in Las Vegas for 
a CinemaCon sure to be triumphant. Expect 
chest-thumping proclamations of revival.

Last year, Hollywood’s theatrical pipeline fell 
well short of the pre-pandemic rate of wide 
releases. With 63% of 2019’s wide releases, the 
box o�ce reached 64% of 2019’s box o�ce. The 
problem, exhibitors argued, was not enough 
supply. This year, around three dozen more 
wide releases are on the schedule.

“Both Amazon and Apple have signaled that 
they have $1 billion-plus in forward budgeting 
for the production and marketing of movies to 
be released theatrically,” Fithian says. “We’re 
going to get to a point in a year or so where we 
have more movies distributed theatrically than 
we did pre-pandemic.”

Financial headwinds

Movie theaters aren’t totally out of the woods.
During the pandemic, the number of screens 

operating in the U.S. and Canada dropped from 
44,283 in 2019 to 40,263, according to NATO. 
Though those losses are far less than many 
anticipated, the balance sheets for some theater 
chains remain strained.

Regal’s parent company, Cineworld, declared 
Chapter 11 bankruptcy last year. The �nancial 
condition of theater owners, Fithian says, is his 
greatest concern looking ahead.

Streaming, though, may be departing the 
role of archrival. During the pandemic, studios 
took di§erent roads in trying out new methods 
of release. But while large numbers of �lms, 
like Apple’s starry action-adventure “Ghosted” 
this Friday, are still going straight to streaming, 
some of the biggest movie suppliers have turned 
away from those pandemic-era experiments.

“Direct-to-streaming movies were providing re-
ally no value to us,” David Zaslav, chief executive 
of Warner Bros. Discovery, said earlier this year.

New vision at Warner Bros.

Since taking over the studio last year, Zaslav 
has dramatically changed course at Warner 
Bros., which spent 2021 releasing �lms simulta-
neously in theaters and on the platform former-
ly known as HBO Max.

Zaslav has so soured on �lms going straight 
to their streaming platform that he altogether 
squashed $70 million “Batgirl” and “Scoob! Hol-
iday Hunt.” The data, he has said, is clear: “As 
�lms moved from one window to the next, their 
overall value is elevated, elevated, elevated.”

It should be noted that many made much the 
same argument well before the pandemic. But 
Wall Street craved subscription growth from 
streaming services, and studios eagerly chased the 
reward — rising stock prices — until the bottom 
fell out last year. As subscription numbers slowed, 
the signal from Wall Street shi�ed to: Grow your 
streaming platforms but make money, too.

“We have been arguing this for years,” says 
Fithian. “But I’m glad that they �nally got it.”

Later this year, Apple will release wide in the-
aters two anticipated epics: Martin Scorsese’s 
“Killers of the Flower Moon” and Ridley Scott’s 
“Napoleon.” They’ll have help. Paramount is 
distributing “Killers of the Flower Moon” while 
Sony is handling “Napoleon.” Scorsese, one of 
the most passionate defenders of the big-screen 
experience, recently said he hope companies 
like Apple not only release �lms in theaters but 
build cinemas, too.

“Maybe these new companies might say: Let’s 
invest in the future of the new generations for 
creativity,” says Scorsese. “Because a young 
person actually going to see a �lm in the theater, 
that person, who knows, �ve or 10 years later 
could be a wonderful novelist, painter, musician, 
composer, �lmmaker, whatever. You don’t know 
where that inspiration is going to land when you 
throw it out there. But it’s got to be out there.”

Netflix different than other streamers

“Driving folks to a theater is just not our 
business,” Ted Sarandos, Net®ix chief execu-

tive, said in an earnings call. Net®ix’s scale and 
reach, he said, makes them di§erent than other 
steaming services. A recent popular release like 
“Murder Mystery 2,” with Adam Sandler and 
Jennifer Aniston, has been watched for 82 mil-
lion hours in three weeks, according to Net®ix.

“Glass Onion: A Knives Out Mystery,” despite 
the small footprint — it opened only on about 
600 screens and played just �ve days — and 
modest ad-support, still made an estimated 
$15 million in ticket sales. Some analysts said 
Net®ix le� hundreds of millions on the table. 
Net®ix isn’t budging, but they are, at least, no 
longer the trendsetter.

“I hope that they will see what Amazon and 
Apple are doing and realize that they can both 
make money in theaters and drive more sub-
scribers to Net®ix,” Fithian says. “They’re kind 
of the last ones to the party.”

The movie business always looks better when 
the hits are rolling in; a few big bombs and all 
the doubts will start over again. Strategies can 
shi�. But right now, theaters and (most) stream-
ers are �nding plenty of common ground. And 
business is booming again.

Movie theaters and streamers 
may end up friends, a�er all

Poster art for the Amazon Studios film “Air” is displayed on the marquee of the Los Feliz Theater on 
April 19 in Los Angeles. Amazon Studios plans to release 12 to 15 movies theatrically every year, and 
Apple is set to spend $1 billion a year on movies that will land in cinemas before streaming. AP Photo 
by Chris Pizzello.
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 REAL ESTATE
RESOURCE CENTER 

I NEED TO KNOW:

VISIT ADDRESSCORONADO.COM
 TO GET REAL ANSWERS

• Are home prices going to keep coming down?

• Is it a good time to buy with these mortgage rates?

• How long will it take to sell my house?

• Should I just wait to see what’s going to happen?
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• Unbeatable Customer Service: Our goal is to deliver the best home 
improvement  experience of your life and it’s our #1 priority. Check out our   
4.7 stars with over 13,277+ online reviews.

• Dreamstyle Handles Everything: Even the best window is only as good as its 
installation. We handle the entire process  from start to finish—from your initial 
design consultation to our expert installation. We install your windows so   
efficiently that most jobs, including clean-up, are completed in as little as one day.

• Ditch the Poor-Quality Windows: Poor quality windows with leaky seals and 
poor  energy efficiency let in the sun’s rays and hot air, making your home hot   
and driving up your energy costs.

WINDOW & DOOR
FLASH SALE

40%
OFF

NO PAYMENTS
NO MONEY DOWN

NO INTEREST*

18 MONTHS
WITH

BUY ONE WINDOW 
OR DOOR GET ONE 

SALE ENDS APRIL 30th

WINDOW & DOOR REPLACEMENT MADE EASYTM

W I N D O W S  &  D O O R S

*Valid with the purchase of 3 or more windows. Not valid on previous orders. Valid on initial consultation only. Offer subject to change without notice. 0% APR for 18 months available to well qualified buyers on approved credit only.  Interest charges will be waived if balance is paid in full in 18 months. Down payment may be required, OAC. Financing 
provided through third party lender. See representative for details. Valid on purchases made between April 1, 2023 and April 30, 2023. Current federal tax credits for certain energy-efficient improvements to existing homes have been extended. Full details on Federal Tax Credits can be found in the IRS publication, Section 25C of the Internal Revenue 
Code.  Qualifying products can also be found by visiting the Energy Star website https://www.energystar.gov/products/res_windows_doors_skylights.com ©2023 Dreamstyle Remodeling of California, LLC. Lic. 995160 B

$1,200 TAX CREDIT*UP TOPlus!
Call TODAY for a FREE consultation: 619-365-8214 

“We were amazed how beautiful our guest 
shower turned out. Dreamstyle remodeling 
converted the shower tub to a walk-in shower. 
From working with the salesman planning 
the project to the construction of it was an 
easy transition. We would recommend using 
Dreamstyle remodeling. They work with you 
every step of the way.”

With a huge variety of design 
options and materials, you can count 
on your new shower by Dreamstyle 
Remodeling to be clean, 
safe and virtually 
maintenance free!

S H O W E R S 
AND BATHS

+�+�+�+�+

*Variable lead times on select hardware and accessories. Projects installed as soon as next week available for limited color and options, while supplies last. Other restrictions may apply. See design consultant for details.**On Approved Credit. Based on approval of 18 months, No 
Interest, No Payments with installations completed in 2023. Valid on initial consultation only, with purchase of any complete Dreamstyle Shower System. Not valid with any other offers or previous orders. Offer ends 4/30/23. Offer subject to change without notice. ©2023 Dreamstyle 
Remodeling of California, LLC. Lic. 995160 B

Call TODAY to schedule your FREE consultation 619-365-8065

Remodeling to be clean, 

We Can Install
Your New Shower
AS SOON
AS NEXT 
WEEK!*

or LOW MONTHLY PAYMENTS**

-INTEREST
-PAYMENTS
-MONEY DOWNNO

18 MONTHS

$1,000 OFF
DREAMSTYLE SHOWER SYSTEM

SPRING
SHOWER
SALE
SPRINGSPRING

B

OFFER ENDS APRIL 30TH

SPRING SHOWER
SAVINGS EVENT
SALE WILL LAST UNTIL APRIL 30TH

SPRING SHOWERSPRING SHOWER
B

START FRESH WITH 
A NEW SHOWER 




